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18
from examples of persuasive writing, to investigate how style and vocabulary are used to convince the intended reader.

19
to evaluate advertisements for their impact, appeal and honesty, focusing in particular on how information about the product is presented: exaggerated claims, tactics for grabbing attention, linguistic devices, e.g. puns, jingles, alliteration, invented words.

21
to assemble and sequence points in order to plan the presentation of a point of view, e.g. on hunting, school rules.

22
to use writing frames if necessary to back up points of view with illustrations and examples.

23
to present a point of view in writing, e.g. in the form of a letter, a report or a script, linking points persuasively and selecting style and vocabulary appropriate to the reader.

24
to summarise in writing the key ideas from, e.g. a paragraph or chapter.

25
to design an advertisement, such as a poster or radio jingle on paper or screen, e.g. for a school fête or an imaginary product, making use of linguistic and other features learnt from reading examples.
12
to read and evaluate letters, e.g. from newspapers, magazines, intended to inform, protest, complain, persuade, considering (i) how they are set out (ii) how language is used, e.g. to gain attention, respect, manipulate.

13
to read other examples, e.g. newspaper comment, headlines, adverts, fliers. Compare writing which informs and persuades, considering, e.g.

· the deliberate use of ambiguity, half-truth, bias.

· how opinion can be disguised to seem like fact.

14
to select and evaluate a range of texts, in print or other media, for persuasiveness, clarity, quality of information.

15
from reading, to collect and investigate use of persuasive devices: e.g. words and phrases: e.g. ‘surely’, ‘it wouldn’t be very difficult…’; persuasive definitions, e.g. ‘no-one but a complete idiot…’, ‘every right-thinking person would ...’ ‘the real truth is…’; rhetorical questions ‘are we expected to..?’ ‘where will future audiences come from..?;. pandering, condescension, concession etc.; ‘Naturally, it takes time for local residents…’; deliberate ambiguities, e.g. ‘probably the best…in the world’ ‘known to cure all...’, ‘the professionals’ choice’.

17
to draft and write individual, group or class letters for real purposes, e.g. put a point of view, comment on an emotive issue, protest; to edit and present to finished state.

18
to write a commentary on an issue on paper or screen, (e.g. as a news editorial, leaflet), setting out and justifying a personal view; to use structures from reading to set out and link points, e.g. numbered lists, bullet points.

19 to construct an argument in note form or full text to persuade others of a point of view and:

· present the case to the class or a group.

· evaluate its effectiveness.
15 to recognise how arguments are constructed to be effective, through, e.g.:

· the expression, sequence and linking of points.

· the provision of persuasive examples, illustrations and evidence.

· pre-empting or answering potential objections.

· appealing to the known views and feelings of the audience.

19 to construct effective arguments:

· developing a point logically and effectively.

· supporting and illustrating points persuasively.

· anticipating possible objections.

· harnessing the known views, interests and feelings of the audience.

· tailoring the writing to formal presentation where appropriate.

